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The market value for wine in China is over
$SAUD 40 Billion.

At current growth levels China will become the

2nd largest national wine market in 2020.

China has over 60 million regular wine buyers.
Australian wine is #1 by value in the Chinese
mainland market with $1.2bn annual value, a rise
of 18% on the prior year.

Year on year Australia’s share of the Chinese
market grew by 30% in the first four months of
2019.




25% of all wine sales in China are online which
1s forecast to rise to 50% over the next decade.
70% of online wine sales are to consumers aged
20 - 40 years. Imported drinks are particularly
favoured by 20 - 28 year olds.

Singles Day imported wine volumes in 2019

were 3x and 4x the year prior in Tmall and JD

respectively illustrating extraordinary growth in

the numbers of younger wine buyers online.
Coronavirus 1s likely to lead to an acceleration
of consumers from traditional offline into

online retail channels.




China - Global leader in eCommerce

Online retail transaction value
2019 forecast!

2017-19 CAGR % | % of total retail value in USD

Russia

Canada
$135 Bn $30 Bn
14% | 22% 24% | 5% $55 Bn

26% | 11%
$90 Bn
22% | 22%
China D&
Germany ~$1°5 Tn $600 Bn
France

15% | 11%
$65 Bn $80 Bn 24% | 25%

9% | 9%

15% | 10% $115 Bn
5% | 9%

$40 Bn

36% | 3% Indonesia

$15 Bn _

36% | 4% Argentina @
$7 Bn
21% | 3%

13% | 4%

1. Online B2C and C2C market; Forecast for year-end 2019
SOURCE: iResearch and MOFCOM for China; eMarketer; McKinsey China Digital Consumer Trends 2019




eCommerce 1s a way of life in China

4% 3%

10

o NI % o%
Daily or Monthly Afew times Once ayear Never
weekly ayear

Source: Global Consumer Insights Survey 2019 China report




Mobile eCommerce and Payments dominate

Mobile commerce as % of
ecommerce
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While Australia is the largest importer by value
into the China, the country underperforms
online with '3 as many online wine searches
and '2 the online wine sales of France.

With generally younger and female consumers

purchasing wine online, online buyers make up

a significant proportion of future category sales
in China so are a highly valuable market to
target.

The Coronavirus epidemic and its impact on
restaurant and bar sales will also drive more

consumers online.




Online Search Behaviour in China

Top 10 Searched Countries - Baidu

M 2018.11 - 2019.01 B 2019.11 - 2020.01

wE AH HqH HhEEs AN 3 X3 M3k nez BiRiz
France Australia Chile Spain Italy China USA South Africa  Portugal Argentina




Content platforms such as 9KaCha play a vital role

Influence of social media and content on the consumer journey

% of online shoppers who use social platforms to gain awareness / evaluate / purchase

M 2017 W 2019

+35%

I

50% +85% 48%

=

o

Social is most important for
apparel,
beauty, and
package food

Aware Interest Purchase categories for engagement

SOURCE: iConsumer 2017; McKinsey China Digital Consumer Trends 2019




Introducing 9KaCha
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Business Background

e 9KaCha was founded in 2013 and has developed both wine label
recognition software and a wine database to service Chinese wine
drinkers. In comparison Wine-Searcher and Vivino both rely on
third parties for their label recognition engine.

e O9KaCha is a privately owned company lead by its founders Zhi
Feng Dong and Chaoyang Shao, with the world’s largest
whitegood manufacturer Haier investing USD $10 million in 2016
to become a major shareholder. 9KaCha is also one of the first
companies accepted into JD’s Al startup accelerator program.
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The 9KaCha Consumer Offer

e 9KaCha is a free Vivino like app downloadable through Apple and
Android platforms that uses label recognition software and big
data to provide a wine recommendation engine that helps
consumers learn about and efficiently purchase 30,000 SKUS
from 17 retailers including Tmall, JD.com, Jiuxian.com and
Wine9.com.

e The combination of the great firewall of China plus language
barriers and wine label complexity make locally hosted label
recognition apps ideal for wineries to access the Chinese market.
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Partnerships drive wide reach among highly engaged consumers

e 9KaCha has a range of partners to drive traffic and data for the
wine recommendation engine. It 1s the exclusive partner in the
wine sector with Baidu, the number one search engine in China. It
also has arrangements to share data from JD.com, an influential
eCommerce businesses in China, WeChat, Haier and Samsung.

e The 9KaCha database is currently searched over 20 million times
per year by 1.5 million annual users providing wineries with
access to a vast number of high engagement consumers. Over the
next three years 9KaCha is aiming to increase its user numbers to
between 3 and 5 million.

e With partners, 9KaCha content has a potential reach of over 600
million users via the app and WeChat subscribers plus from
current partner platforms Baidu, JD, Haier and Samsung.
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* Details of partner contracts can be provided on request



9KaCha assists wineries to reach young, digitally savvy consumers

e OKaCha’s recommendation engine combined with significant content
have made it the leading information resource for wine consumers in
China with a highly qualified audience.

e OKaCha assists wineries to drive eCommerce with a conversion rate to
JD.com consumers of 3-7%. This compares to less than 1% average for
online showing the power of label recognition apps and 9KaCha to drive
wine sales in China.

e 9KaCha connects with a youthful, digitally-savvy audience that is vital
to future wine sales in China, with an average age of 38 and high
category interest. 9KaCha offers a cost-effective range of services to
assist wineries in the Chinese market by increasing brand value and
sales with this audience plus improved distribution.
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9KaCha User Profile

Male and female users

User age
56
m Male
W female
46-55
36-45
26-35
18-25

0, 0, 0 0, 0,
25% 30% - Ma3l?e/i Fem% e/o 45%

0% 5% 10% 15% 20%

Most users check in daily with an average of 15-20 sessions per month



9K aCha can assist brands to build sales and brand value

e O9KaCha can assist Australian wine brands in the following ways:

- Winery and SKU listings searched by over 1.5 million
consumers with direct links to your eCommerce partners and distributors.

- Provide vital third content including winery and wine reviews by
Rob Geddes MW, one of China’s top 10 wine influencers.

- Gain preferential listings in 9KaCha product recommendations to
drive eCommerce sales and brand awareness.

- Build brand value via articles by Rob Geddes MW published by
9KaCha WeChat accounts and affiliates, plus videos and events.

Provide regular data snapshots of the online market in China.
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9KaCha can assist brands to build distribution in China

e 9KaCha has developed relationships with over 4000 distributors in
China whom it already directs sales and general enquiries to via the

app.

e O9KaCha provides a service to help wineries to identify and connect
with suitable distribution partners by creating a brand portfolio and
then targeting appropriate distributors based on winery sales
requirements and target markets.

e Wineries can target distributors based on their location and key
markets (on-trade, direct, eCommerce or retail)

e This service has to date been successfully used by wineries from
Portugal, Spain and Italy to gain new distribution partners in
various markets across China and is now available in Australia.
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9KaCha - Consumer Experience
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The journey from label recognition to purchase
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Expert reviews accessed directly from photo recognition
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Expert scores and reviews translated into Mandarin
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Expert and winery generated video integration
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Wide Content Distributi
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ol FESH F 17:02 o BEEBSY T

BRER vo <

RAEBEETHR
A

Merlot Cabernet

FERweE, FIR
BERTRE, f

9KaCha 9KaCha App Baidu App
Wechat



Data Access & Insights
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Search and eCommerce data drive consumer recommendations and

provide market intelligence to wineries
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— Tmall e Tmu.conuf’ Tmall wine distribution

Wine Type Distribution Wine Listings Price range
o 39%0% 7° 95
* Tmall makes up 50% of online wine sales = Red Wine 8% | =0~100 % %
* The proportion of 20-29yr old users is White Wlne =100~200 \ gt
g fani 11% 200~500 & .28
increasing rapidly Sparkling ° L v o,
* 30-40yr users are consuming the most alcohol Sweet Wine =500~1000
1000011
*  Women buy more than men Rose Wine 30/
* Women prefer sweeter wines * Fortified Wine % b
* Southern Chinese cities prefer drier styles ® Brandy 759% 57
compared to the North. s
Sales by Country
France
- ,l, 30.18%
‘\‘ '.' Average wine purchase price: China
C

o 60- 1 OO RMB S AustraliaSpain

14.43%
1035 @Y Chile
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= JD.com user§¥)p % Alcohol Sales

COM

- 70.1%
_ 4000+ 240000 T30

brands  SKUs  Growth

JD makes up 25% of the online market in China
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36.30% Sales by Country
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Ess) Average wine purchase price: Ching
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9KaCha

Sample Data - Pinot Noir Report
July 2018 to July 2019




Pinot Noir Distribution in China’s Major Online Retailers - JD.com &

Tmall.com
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Pinot Noir Searches on 9KaCha, Baidu & JD.com
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Australian Pinot Noir Searches - Search Times & Regions on

9KaCha.com
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Australian Pinot Noir Searches
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Top 10 Most Searched Australian

Pinot Noir & Search Times on
BB B BB

Penfolds Cellar Castle Rock Jamsheed Yabby Lake  YeringStation Coldstream DeBortoli  FlindersPinot Scotchmans PortreePinot
Reserve Pinot Estate Pinot Harem Pepe Le Vineyard Pinot Reserve Pinot Hills Pinot Noir Villages Pinot Noir Hill Swan Bay Noir
Noir Noir Pinot Noir Noir Noir Pinot Noir

HOCF) W R S R EREKAE E =10 (A

Top 10 Most Searched Australian
Pinot Noir & Search Times on

Baidu.com |III I
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Swan Village FeelingPinot FlindersPinot PenfoldsBin  Royal Cellar Koohahs Pinot Handpicked Nocton Yarrawood Tall Burch Family
Pinot Noir Noir Noir 23 Pinot Noir  SilerKoala Noir Regional VineyardPinot Tales Pinot Wines Mad
Pinot Noir Selections Noir Noir Fish Pinot Noir

Pinot Noir



Top 20 Best Selling Pinot Noirs - Tmall.com

Tmaill§§&ETop20

Top 20 Best Selling Pinot Noirs on Tmall.com
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Top 20 Best Selling Australian Pinot Noirs - JD.com

BRI ER EIDIHE Top20

Top 20 Best Selling Australian Pinot Noirs on JD.com
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Distribution and Online Services










Premium Winery Package $2499 per year plus GST

Inclusions:

A Winery listing + 50 SKU label recognition and publication across network
B  Inclusion of Rob Geddes MW winery rank, winery review, tasting notes and
scores plus winery generated content for up to 10 wines translated into Mandarin
C  Publication and translation of winery generated background materials

D  Priority listing in the 9KaCha recommendation engine and B2B platform

E  Wine sales through 9KaCha with no additional fee if required

F  Your choice of preferred retailer in the 9KaCha listings and wines marked
with an “Authentic Badge” to guarantee providence

* A 20% discount applies for Year 1 Trial Period
y4
& o ¥

Visibility across the Powerful third-party Network wide priority Sell direct to the
full 9KaCha network reviews listing in search results consumer




Additional Annual Extras — Rrob Geddes Mw

* Excluding GST




Additional Annual Extras — 9KaCha

* Excluding GST



Rob Geddes MW -9KaCha Australian Wine Editor




2020 9Kacha Promotions

15 City Tour -,

covering 2,000 importers and 3 million consumers

9Kacha community promotion .
National Tasting Competitions )

Q1
Joint JD"Wine Q2
Recommendatien . . ,
) Joint Huawei, Haier,
Marketing

Samsung Promotion

onLine ‘ --------------- ________

Q2
Hot wine city tastings Spring Wine Festival

- Increase users to 2 Million

7
7

. Jomt promotion with JD, Baidu and Samsung Mobile

’
' ,

.+ Identify 300.winery partners

Q3 Q4
Annual hot brand Annual hot brand
promotion promotion

Q3

Hot brand promotion in 15 cities

Q4
Prowine and joint marketing
with JD and 1919.



Place

contact us
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Sales & Technical Enquiries
Angus Hughson

+61 431 146 353

angus@winepilot.com

WeChat: Winepilot

China Market Enquiries
Rob Geddes MW

+61 418 979 754
rob@thegoldbook.com.au

WeChat: rgmw1956
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